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Veg Power, a not-for-profit alliance on
a mission to inspire kids to love
vegetables and to share that joy with
their parents today and their own
children tomorrow.
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https://vegpower.org.uk/eat-them-to-defeat-them/










2024

20,000 children growing tomatoes in 375 schools

Local authority & corporate funding

Sam Nixon (Crackerjack, Sam & Mark’s Big Friday Wind Up, Pop Idol)
Chris Collins (Blue Peter, Gardeners’ World)

Shaun the Sheep theme grow chart & assets

2025

Returning April 2025,
30,000 children growing their own tomatoes



https://vegpower.org.uk/growing-to-love/
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Dan Parker | Chief Executive
Dan.Parker@VegPower.org.uk

Opinions & insight on LinkedIn
company/veg-power/ or /dveparker
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